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2.1 SM welcomed DNCO to give their presentation about their approach for undertaking this work. It was 
noted DNCO led the community engagement piece for the City Hall street renaming to Kamal 
Chunchie Way. 
 

2.2 SY introduced his colleagues  (CM) and (LA) and led the presentation. He 
walked through the below slide with the group, which highlighted the 3 steps approach and the 
anticipated timeline that DNCO will be working to for coming up with the longlist of names to the 
shortlist.  

 
2.3 These steps are: 1) a discovery phase of carrying out desktop research; going out on the network; 

carrying out expert interviews; holding creative workshops to engage with Londoners and people that 
use the London Overground to get a sense of their relationship with the lines and what those lines 
mean to them etc. 2) an ideation phase of: collating and refining the inputs from the engagement 
programme to form a longlist of names; 3) a control phase of scrutinising the longlist of names into a 
shortlist for a further form of public engagement. SY mentioned the control phase also ensures that the 
shortlist of names that will be taken out again for public engagement are names that everyone feels 
really confident with and take into account practicalities. 

 

 
 

2.4 SY mentioned any connections, links to materials, research or any sources that the group think would 
be useful for DNCO to have a look will be welcomed and added they will also look at academics, 
researchers or people who have written books / stories about London Overground, or the history of the 
network. Contacts for the DNCO team are  - Strategy Director;   

- Project Manager; , and  - Account Director;   
 

2.5 The following comments were noted after the presentation. BW mentioned she will be interested in 
hearing about any associations with colour that the DNCO research may identify as the plan is for 
each of the 6 lines to have its own unique colour. CN enquired whether DNCO has a target number of 
people they are aiming to interview to which SY advised their aim is to cover a lot of bases and draw 
inspiration from various sources but looking to interview about 100 people over those 13 days. 

 
2.6 JD mentioned there is a need to make use of current TfL channels during the voting stage to reach as 

many people as possible. It is also important to ensure the stakeholder mapping and engagement plan 
is comprehensive so we can keep all stakeholders (including both TfL and Arriva employees) involved 
in the process and those that might not have direct input - informed / abreast about progress. SM 
asked RJ to confirm who from Arriva internal comms needs to be included onto the comms subgroup 
(ACTION). 












